
The COVID-19 pandemic is having an unprecedented impact on our society in numerous ways, including, the ways in 
which public services are provided. Rural transit services are no exception.

Nebraska rural and tribal transit agencies provide transportation services to those in rural areas who need to access 
health care, shopping, education, employment, and other essential activities. 

the two time periods.

•	Almost three-quarters of transit agencies reported reduced, limited, or suspended services by May.

•	
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The table below lists the status in both time periods of transit agencies that completed both surveys.

Provider
Comparing 

February to May
Comparing 
May to July

City of McCook Transit Normal services Normal services

CRANE Public Transit Normal services Normal services

Hitch & Hay Public Transit Normal services Normal services

Perkins County Public Transit Normal services Normal services

Tri Valley Public Transportation Normal services Normal services

Avera St. Anthony's Hospital Reduced or limited services Normal services

Butler County Transit Service Reduced or limited services Normal services

Central City Mini Bus Reduced or limited services Normal services

City of Neligh Dial-A-Ride Public Transit Reduced or limited services Normal services

City of Schuyler Handi Bus Reduced or limited services Normal services

City of Tecumseh/Johnson County Public Transit Reduced or limited services Normal services

Crawford Public Transportation Reduced or limited services Normal services

Richardson County Transit System Reduced or limited services Normal services

Tri-City Roadrunner Reduced or limited services Normal services

Valley County Transit System Reduced or limited services Normal services

Lancaster County Public Rural Transit Reduced or limited services Normal services

Garden County Public Transportation Reduced or limited services Normal services

Good Samaritan Society-Albion Public Transit Reduced or limited services Reduced or limited services

City of Sidney Transportation System Reduced or limited services Reduced or limited services

Nance Trans Reduced or limited services Reduced or limited services

Oakland Transportation System Reduced or limited services Reduced or limited services

Fillmore County Rural Transit Service Reduced or limited services Reduced or limited services

Blue Rivers Transportation System Reduced or limited services Reduced or limited services

Sheridan County Public Transportation System Suspended all the services Suspended all the services
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•	The majority of transit agencies provided medical, grocery, and work trips, with slightly more doing so in July.

•	About one-fourth of transit agencies were delivering groceries, supplies, and medicine by May, and most continued 
into July. 

The first survey asked agencies to compare the essential services provided in May with essential services provided in 
February. Around one-fourth of agencies delivered groceries, supplies, and medicine.

From February to May (n=39) From May to July (n=36)

Medical trips 33 (84.6%) 34 (94.4%)

Grocery trips 22 (56.4%) 32 (88.9%)

Work trips 18 (46.2%) 25 (69.4%)

Delivering groceries 13 (33.3%) 12 (33.3%)

Delivering supplies 10 (25.6%) 8 (22.2%)

Delivering medicine 9 (23.1%) 6 (16.7%)

•	More than one-half of transit agencies reported reduced or limited available drivers by May. About one-fifth of 
transit agencies reported reduced or limited available drivers by July; while almost the same percent reported an 
increase in available drivers.

•	More than one-half of transit agencies reported no changes to their services areas and business days and hours by 
May; and a vast majority reported no additional changes to their services areas, business days, and business hours 
by July. 

On the first survey, agencies were able to indicate no changes; reduced or limited; or not applicable. More than one-
half of the agencies reported available drivers and out-of-town trip service was reduced or limited. Over one-half of the 
agencies reported no changes to their service areas, business days, and business hours; while about one-third reported 
a reduction in service areas; one-fourth reported a reduction in business hours; and one-eighth reported a reduction in 
business days. One-third of the agencies reported a reduction in fares for trips.

On the second survey, agencies had one additional option and were able to indicate no changes; reduced or limited; 
increased or expanded; or not applicable. The vast majority of agencies reported no change in services and operations. 
About one-fifth reported a reduction in available drivers while about the same percent reported an increase in available 
drivers. About one-fifth reported a reduction in fares for trips while about one-tenth reported an increase in fares for 
trips. Out-of-town trips had the biggest variety in responses. About one-third said there was no change in out-of-town trip 
service; the same amount said it had increased or expanded it; and over one-tenth said it had reduced or limited it. 

ESSENTIAL SERVICES PROVIDED

CHANGES TO SERVICES AND OPERATIONS
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From Pre-COVID-19 to May (n=39)

No Change Reduced or Limited

Out of town trip service 11 (28.2%) 21 (53.8%)

Fixed route service 3 (7.7%) 8 (20.5%)

Fares for trips 20 (51.3%) 13 (33.3%)

Service areas 23 (59.0%) 12 (30.8%)

Business days 29 (74.4%) 5 (12.8%)

Business hours 24 (61.5%) 10 (25.6%)

Available drivers 11 (28.2%) 24 (61.5%)

From May to July (n=36)

No Change Reduced or Limited Increased or Expanded

Out of town trip service 13 (38.2%) 4 (11.8%) 12 (35.3%)

Fixed route service 2 (5.9%) 1 (2.9%) 4 (11.8%)
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•	

/college-of-public-affairs-and-community-service/center-for-public-affairs-research/index.php


•	From one-half to almost all transit agencies implemented a wide range of health and safety precautions by May. The 
most common precautions are sanitizing vehicles; providing sanitizer, face masks, and gloves to drivers; and limiting 
the number of passengers on a vehicle. 

•	Most precautions were implemented by a larger percent of transit agencies by July. The largest increases were in 
providing face masks for passengers and limiting the number of passengers on a vehicle. 

Both surveys gave agencies the same list of 15 health and safety precautions and asked them to identify which they 
have implemented as a result of COVID-19. For both, more than one-half of agencies had implemented most of the 
health and safety precautions listed and, for most of the precautions, the percent of agencies implementing the 
precaution increased between May and July. The percent decreased in three measures: ask health-related questions to 
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•	In May, the majority of agencies reported using agency social media as the most common way agencies 
communicate information about changes to services to passengers.

•	In July, the majority reported using posts at/near bus stops, closely followed by agency social media. 

Both surveys asked how agencies communicate information about changes to services to passengers. The first survey 
listed seven communication channels, with the option of selecting and describing additional channels. Social media was 
reported as the most frequently used communication channel, followed by websites, phone calls, and local newspapers. 

The second survey listed ten communication channels. This list included two additional channels identified by agencies 
in the first survey (phone calls and signage on all buses). Posts at or near bus stops was reported as the most popular 
communication channel, followed by social media, local newspapers, websites, and local radio. 

May (n=39) July (n=36)

Agency social media 23 (59.0%) 19 (52.8%)

Agency websites 16 (41.0%) 12 (33.3%)

Phone calls 9 (23.1%) 4 (11.1%)

Local newspapers 8 (20.5%) 13 (36.1%)

Local radio 5 (12.8%) 9 (25.0%)

Email 4 (10.3%) 3 (8.3%)

Posts at/near bus stops 4 (10.3%) 21 (58.3%)

Passenger newsletter 2 (5.1%) 0 (0.0%)

Local TV 1 (2.6%) 2 (5.6%)

Signage on all buses 1 (2.6%) 4 (11.1%)

COMMUNICATION WITH PASSENGERS
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•	More than one-half of agencies had issues obtaining disinfecting wipes, in both May and July. 

•	About one-fourth of agencies had issues obtaining hand sanitizer, facemasks, and thermometers in May; the percent 
having issues obtaining these items decreased in July.

Both surveys asked agencies whether they had any issue acquiring personal protective equipment. The first survey listed 
five items, with an option to list additional items. The second survey listed the same five items, plus gloves, and also 
included an option to list additional items.

In the first survey, more than one-half of the agencies had issues obtaining disinfecting wipes. About one-fourth of 
agencies had issues getting hand sanitizer, facemasks, and thermometers. A small percent had issues acquiring gowns 
and gloves. 

The second survey shows similar patterns. More than one-half had issues acquiring disinfecting wipes. A small percent 
had issues acquiring thermometers, hand sanitizer, facemask, gloves, and disinfecting spray.

Comparing the two surveys, in July, agencies continued to have issues obtaining disinfecting wipes but had fewer issues 
obtaining other previously hard-to-acquire items such hand sanitizer.

May (n=39) July (n=36)

Disinfecting wipes 22 (56.4%) 19 (52.8%)

Hand sanitizer 11 (28.2%) 4 (11.1%)

Facemasks 11 (28.2%) 3 (8.3%)

Thermometer 9 (23.1%) 5 (13.9%)

Gowns 3 (7.7%) 2 (5.6%)

Gloves 1 (2.6%) 2 (5.6%)

Disinfecting Spray 0 (0.0%) 2 (5.6%)

PERSONAL PROTECTIVE EQUIPMENT
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•	In May, the CDC website, local public health officials, and local public health websites were the most popular 
sources for updated information, each selected by over 80% of the agencies. 

•	In July, local public health officials, the NDOT Transit Section website, and the Nebraska Transit website were the 
most popular sources for updated information, each selected by over 75% of the agencies. 

The first survey asked agencies where they receive up to date information regarding COVID-19. A list of 12 option was 
provided, including a write-in option. Agencies could select multiple sources. The CDC website was selected by the vast 
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The first survey was conducted between May 28 and June 11, 2020. A link to an online survey was sent to 74 Nebraska 
transit service providers through the Nebraska Rural Transit Listserv. This includes 59 rural providers, seven urban 
providers, and eight intercity bus providers. The data analysis of the first survey is based on either 46 responses, for the 
first two questions, or 39 responses, for the remaining questions, unless otherwise noted. 

The second survey was conducted between July 7 and July 30, 2020. A link to an online survey was sent to the same 74 
Nebraska transit service providers as the first survey. The data analysis of the second survey is based on 36 responses, 
unless otherwise noted. 

It is important to note that 24 providers participated in both the first and second survey. Demographic questions were 
not included in the second survey. Over 90% of the responses, for both surveys, were rural transit providers.
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Melanie Kiper, community service specialist, UNO Center for Public Affairs Research

The Center for Public Affairs Research is a research and community outreach unit in the College of Public Affairs and 
Community Service at the University of Nebraska at Omaha. Since 1963, CPAR has engaged Nebraska with community-
informed public affairs research. Today, CPAR is using new mediums to collect and disseminate public affairs data to 
facilitate an evidence based approach to governance in Nebraska. Ongoing projects, include, governing.unomaha.
edu, policy analyses for the Planning Committee of the Nebraska State Legislature, designation as the lead agency of 
the Nebraska State Data Network by the United States Census Bureau, and the Nebraska Rural Transit Project with the 
Nebraska Department of Transportation.
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